
Weekend SectionTHE MIRROR
Vino 100 Opens Customers’ Palates To Great, Affordable Wines
BY NANCY GAGNET

MIRROR REPORTER

Near the back of a nar-
row, well-kept store, a small
group gathers to sample a
variety of wines. 

“This is nice. I could serve
this as one of my deck
wines,” declared Shawn
Chowdhary, sipping the
Macon-Fuissé Chardonnay. 

“Look at that; look how it
hits your glass with such
beautiful color,” wine expert
George Burk agreed while
swirling the amber-colored
French wine. “That’s nice.”

It’s evident that Burk is
passionate about wine, and
his passion prompted him to
join forces with his longtime
girlfriend Diana Whitman to
open Vino 100, a wine shop
that caters to those with very
little knowledge of wine as
well as seasoned wine con-
noisseurs.

“I love this place,” Burk
said, “and our customers
absolutely love coming
here.” 

He is confident that those
walking in his store for the
first time will not feel intim-
idated by what he refers to as
the “snooty wine guy.”

“That’s not what we’re
about at all,” he said. “Wine
is so social, and we love the
interaction with our cus-
tomers.” 

As the group casually sips
flavors of red and white,
Burk explains the science
and intricacies of the drink
to help them enjoy it more.  

“I thought it was pretty
cool,” said Gina Kaufman,

who stopped at the store for
the first time to buy a bottle
of wine for a special
anniversary celebration. “I
learned a lot.”

Burk and Whitman
opened the store a year ago
after spotting an ad for the
franchise in a wine maga-
zine. 

“We were into wine and
we loved the look and we
loved the fact that it was a
relatively new franchise,”
Burk explained. 

Currently, it is the only
Vino 100 store in the Toledo
area, with the next closest
location in Columbus. 

“The theory behind the
name is 100 great wines for
$25.00 or less, hence the
name Vino 100,” Burk said.

The shop stocks wines
that come from small vine-
yards, those not normally
found in grocery stores.

“We look for wines that
aren’t saturated in the mar-
ket,” Whitman explained. 

Along both walls of the
shop, the wines are clearly
labeled with the name, ori-
gin, description and a taste
barometer that shows the
depth of flavor and body. 

Whitman says the white
wines are arranged from
sweet to dry, and red wines
are set up from fruity to dry.
The store also stocks ice
wines, dessert wines and
sparkling wines. 

Greeting each customer
who comes through the
door, Whitman and Burk
work hard to educate their
clients and to find the wine

flavor that best suits them. 
“We want to educate the

public and try to help people
find their flavor,” Whitman
said.

With no other employees,
the two remain dedicated to
getting to know their cus-
tomers, many of whom, like
Chowdhary, they’ve come to
know on a first-name basis.

“I really do like the fact
that George and Diana are so
knowledgeable about wine,”
Chowdhary said. 

He’s been a regular cus-
tomer since the store opened,
and says he enjoys the
opportunity to sample the
wines. 

“There’s no pressure to
buy the wines. I really like
the laid back atmosphere,”
he said.

The store offers many
services relating to the wine
industry to make it as easy as
possible for consumers to
shop for wine.

One such service is an
online “find a wine” service
for anyone searching for a
particular wine. 

By typing in wine infor-
mation, the store will locate
the wine and contact you
when it arrives. 

Charity tastings for non-
profit organizations are also
available. A nonprofit group
can raise money by purchas-
ing the wine, setting the
price for the tastings, and
keeping 10 percent of the
wine sales during the event. 

Other opportunities
include “Wine and Women,”
an event that takes place
each month and features a
local woman in business. 

Throughout the hour-
long networking event, the
business owner has the
opportunity to highlight her
services to those in the store. 

In addition to wine, the
store also features a variety
of unique items and gift
cards. Those hosting a party
or social event may also
hire Burk to lend his wine
expertise to guests.

Burk believes that the
popularity of wine is just
beginning to unfold in this
area, and he hopes to ride
the wave as it evolves. 

“I don’t think Northwest
Ohio has come close to
peaking its interest in wine.
It’s really just beginning to
explode,” he said. 

Wine tastings are avail-
able Monday through
Saturday from 11:00 a.m.
until 9:00 p.m. The cost is
$2.00 per person and
includes four two-ounce
tastings.

Vino 100 is located at
3355 Briarfield Blvd. in the
Promenade West shopping
plaza. More information
can also be found on the
Web at vino100maumee.com
or by calling (419) 866-
8466.

Customers (from left) Danielle Keyes and Shawn Chowdhary taste wines with Vino 100
owners Diana Whitman and George Burk. Wine tastings at Vino 100 allow customers
to socialize, sample and learn about wine before buying.        MIRROR PHOTOS BY NANCY GAGNET

Diana Whitman and George Burk  followed their passion
for wine when they opened Vino 100, a wine shop that
features 100 wines for $25.00 and under. 

Historic Waterville

HOLIDAY 
OPEN HOUSE

Friday, November 3 • 10-5
Saturday, November 4 • 10-5
Sunday, November 5 • 10-5

3 Get a head start on your 
Christmas shopping list.

3 Get great deals at downtown 
shops.

3 Get a bite to eat at one of the 
many restaurants/eateries.

3 Stop at Peddler’s Alley to find 
crafters and vendors at a 
Holiday craft show.

3 Enter many free raffles to win 
great prizes!

3 Stop at Zion Lutheran Church 
for a craft show.

3 Listen and watch for entertain-
ment throughout downtown 
and in Peddler’s Alley.

Sponsored by These Waterville Merchants:

• The Billings Group

• Chowder’s N Moor

• Downtown Salon

• Fifth Third Bank

• Garden Smiles

• Lite Delights

• Michele’s Avon

• Munro Enterprises

• Old House Gifts

• Per Diem Nursing

• Pisanello’s Pizza

• Smedlap’s Smithy

• Subway

• Village Vet

• Wellness Center

• Yark Auto

A.W. Choir and
Waterville Playshop

Providing
Entertainment!

Questions? Call 419-878-0811

• The Mirror Newspaper

                                                                                   




